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ON THE COVER

ANYA TAYLOR-JOY WEARS DRESS, PRICE ON REQUEST, DIOR.
PLATINUM AND DIAMOND NECKLACE AND PLATINUM, GOLD
AND DIAMOND RINGS, ALLPRICE ON REQUEST, TIFFANY & CO.
PHOTOGRAPH: YULIA GORBACHENKO. STYLING: JAIME KAY
WARREN. HAIR: GREGORY RUSSELL AT THE WALL GROUP.
MAKE-UP: GEORGIE EISDELL ATTHE WALL GROUP, USING DIOR.
NAILS: KIM TRUONG AT A-FRAME. SET DESIGN: ROMAIN
GOUDINOUX AT BRYANT ARTISTS. LOCATION: GALLERY 6
@GALLERY6SPACE. PRODUCTION: VIEWFINDERS. STYLIST'S
ASSISTANTS: PATRICK RAMMELKAMP AND HADYATUOFIQ
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THE BOLD
ANYATAYLOR-JOY,
OUR COVER STARTHIS
MONTH, WEARS DIOR
ANDTIFFANY & CO

10D of 1he cless

Wearing

Nour Henmour
leitber juckel

A CULT LABELAMONG
EDITORS, ITS CHIC
OUTERWEAR WILLBE MY

GO-TOTHROUGH THE
CHANGING SEASONS

CALL IT FORESHADOWING OR DESTINY, BUT SOME OF MY
earliest school memories are of my teachers commenting on
my clothes. My wardrobe was a cheerful mix of the Oshkosh denim
overalls my mom would purchase and sweet pint-sized dresses in
manifold colours and prints, handmade by my grandmother just
for me. The approving nods I'd get from the faculty each morning
taught me formative lessons about the ways clothes can tell a story
about who we are.

Grandma Bessie spent her younger years working as a seamstress,
but by the time I came along, she would only turn on her Singer
machine for close family and friends. My experiences flipping
through the pattern books and mounds of fabric and trimmings
she kept in her little sewing room instilled in me quite early on
a deep appreciation for the unique skill and creativity that goes
into making beautiful clothes.

She would, I think, have adored the theme of this September
issue, Made with Love, celebrating fashion’s resounding return to
craft. Not that handwork ever went away. But in a world of artificial
intelligence, algorithmic sameness and Big Tech trillionaires, the
greatest luxury now feels like the endless magic of the human hand.

The autumn runways were an explosion of it: Jonathan Ander-
son’s artfully reimagined Bar jackets and embroidered crinoline
miniskirts for Dior, worn by our cover star Anya Taylor-Joy, who
talks to ELLE’s Chiara Wilkinson about her peripatetic life and
explosive new show Lucky on page 124. Then there were Matthieu
Blazy’s otherwordly tweed jackets, made of technicolour chainmail,
at Chanel and Louise Trotter’s delightfully outthere coats for
Bottega Veneta, all shaggy, swingy, draped drama. A joyful glamour
and artisanal spirit runs through the new season, which made the
clothes especially exciting to shoot for this special issue.

There’s always a buzz in the office when the best of the autumn
collections begins to arrive in the fashion cupboard, before our
stylists whisk them off to locations and studios and turn them into
the visual storytelling you see here. Echoing the creativity that goes
into the making of the clothes, our fashion team spends months
dreaming up imaginative ways to bring them to life on the pages
of ELLE with the hope of inspiring you to think through your own
wardrobe, and personal style, in a new way. Grandma would approve.

172"

KENYA HUNT Editor-in-Chief

Raading Weuring
Clatcli Reankine’s S
s \WVles
1 7iage S
THIS GENRE-BLENDING 1)()]7/76}/“ Zl/‘/
EXPLORATION OF A IT'S GIVING BIG
FRAUGHT FRIENDSHIP IS BACK-TO-SCHOOL
A MUST-READ FROM ONE ENERGY — AND
OF OUR LITERARY TITANS HIGH FASHION
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JACKET, £1,480, NOUR HAMMOUR. SKIRT, £895, WALES BONNER. PHOTOGRAPHS: FABIEN MONTIQUE, YULIA GORBACHENKO



BLACK BAY 54

What is it that drives someone to great-
ness? To take on the unknown, venture into
the unseen, and dare all? This is the spirit
that gave birth to TUDOR. This is the spirit
embodied by every TUDOR Watch. Includ-
ing the TUDOR Black Bay 54, a 37mm diam-
eter, stainless steel diving watch, with high
performance Manufacture caliber, taking
inspiration from TUDOR’s past and blending
it boldly with contemporary appeal. Some
are born to follow. You are born to dare.

BORN TO

DARE
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The profiler
CHIARAWILKINSON

Wilkinson fell into journalism for the promise of free gig tickets as a
student, but it was an ‘insatiable curiosity” about the world that turned
itinto her career. She started on the news desk of herlocal paperin

Edinburgh before joining Time Outand, later, ArtReview. Career
highlights include glamping beside wild horses in Mongolia after the
Naadam Festival and interviewing childhood hero Jacqueline Wilson.
Her bestwriting advice? If you're stuck, write it as you'd tell your friends
atthe pub. This issue, she meets cover star Anya Taylor-Joy.

1he stylist
RUDY SIMBA BETTY

Few stylists have a client list quite as starry as Rudy Simba Betty, ELLE's new

contributing fashion editor. The Congo-born, London-based creative has worked
with everyone from Naomi Campbell to Burna Boy. A highlight was being
nominated as part of the BFC New Wave Creatives, ‘which happened later in my
career, butfelt like atimely warm hug'. This autumn/winter season, he predicts that
'jazz shoes, Derbys, the Zizi styles from Repetto’ will be everywhere, and recommends
wearing them ‘with or without socks'. See his work in ‘The Bold Type' (page 140).

1he wriler
MADELINE CASH

The author of one of this year’s most talked-about books, Lost Lambs, Cash decided
she wanted to be a writer when she was a wee kindergartener. This early sense

of direction clearly paid off. Her debut about a dysfunctional family became
arunaway literary hit (she was a guest at ELLE Collective Book Club last month).

Her most surprising writing habit is holding a rubber snake, and the book she
always recommends is The Nix by Nathan Hill. In this month’s issue, she writes
aboutthe sartorial differences between London and New York ([page 44).

1he model
AMAR AKWAY

Born and raised in Gambela, Akway spent her teenage years training o be a runner for
the national Ethiopian team. Now, she’s switched lanes, and is a model on the international
stage. Having debuted with Lanvin for $S20, she's gone on to walk for Givenchy, Valentino,

Dries Van Noten and Schiaparelli. The biggest misconception people have of her? ‘They
often assume that I'm quiet,’ she says. ‘But | love chatting and getting to know people!’

ELLE 42
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EARLY INTO MY AMEXIT, A VERY CHIC PUBLICIST TOLD MEITIS A
faux pas to wear ‘wellies’ in London, despite them being the most
suitable footwear for the climate. I had just purchased a pair of JW
Anderson galoshes, inordinately expensive for a garment shaped
like a frog. But rainboots in the rain would, apparently, point to my
emigrant ignorance and reveal me to be the stupid American that
I am with my hideous accent, weather-appropriate shoes and
inability to properly hail a bus. Raincoats and umbrellas, the pub-
licist told me, are a non-starter as well. Waterproofs are for tourists
and businessmen. British natives bear the full brunt of the storm,
soak their trainers and ruin their blow-outs to preserve their sense
of nationalism. When thinking about delineating my style between
New York and London, this anecdote was the first that came to mind.

I have dressed the same since I shed my school uniform for my
adult one: long skirts, long sleeves, dark colours. As my budget
increased, so did the clothing’s quality but, between the ages of 19
and 29, between brunches and nightclubs, New York and London,
I more or less dress the same, which is to say, like a vaguely religious
teenager. I dress like the secretary you hire after your spouse
has discovered your affair with my predecessor. Trends oscillate
at such volatile frequency (see the wonders our friend Jonathan
Anderson has done with Dior), I thought it best to set an innocuous
baseline for myself that can be expanded upon and accessorised
depending on the occasion.

I travel a lot — this year alone to Morocco, Romania, Poland,
Italy and a large swath of the American South. So how do I sustain
the uniform across climates and cultures? Before any trip, I always
look to Joan Didion’s packing list — two skirts, two jerseys or leotards,
one pullover sweater, two pairs of shoes, stockings, bra, nightgown,
robe, slippers, cigarettes, bourbon — with a few modern updates,
such as swapping the bourbon for a Coke Zero. Instead of trying
to adhere to the times, I attempt to foster a sense of timelessness.

I am also attempting to cultivate a sense of placelessness. I do
not dress with notable differences between cities, but it’s not lost
on me that people do. Zadie Smith, for instance, has pointed out

LACOSTE

JOAN DIDION

that ‘nobody in London is impressed by the branded bags, shoes
and watches that New York women always look so proud to own’.
She attributes this to the Londoner’s inherent ‘coolness’ versus Amer-
icans’ status obsession, but I'd argue against this generalisation.
London is too old, too big, too expensive and too diverse to contain
asingular aesthetic. Though New York is only a modern microcosm
of the vast London ecosystem, socioeconomic factors render some
neighbourhoods comparable, so, if you’re a New Yorker hoping to
code-switch seamlessly between London diasporas, you can usually
apply fashion to cardinal direction: the Upper East Side and west
London share a certain poshness commensurate with the areas’
priciness, while east London and the Lower East Side share younger,
more contemporary sensibilities. Brooklyn may be a closer sartorial
relative to south London, though I haven’t spent enough time in
Brooklyn nor south London to pinpoint what exactly they’re doing
down there. I believe one can dress with respect to the heritage of
each neighborhood by sticking to the Didion-prescribed garb,
avoiding obvious signifiers such as ostentatious labels and notable
patterns (say, a Burberry plaid). While the length of hemlines rise
and plummet like the American dollar versus the British pound, one
can never go wrong with a smart pair of trousers. Paired with a
cashmere cardigan, suddenly a British aristocrat is indistinguishable
from an American transplant.

That’s what I think anyway, but I can’t really speak for London.
Furthermore, I am not the arbiter of New York fashion either,
because 'm ultimately from Los Angeles, which is a completely
different stylistic beast. It’s a living miracle I don’t have a face lift
and a small dog. Admittedly, I did once go blonde. Sometimes, even
in America, one cannot escape one’s birthright.

The best fashion advice is dress for the three Bs, a system I made
up just now: body, budget, burial. Wear something flattering, don’t
go into debt to buy it and always dress like it might be for your open
coffin. Before leaving the house, any house anywhere in the world,
think: ‘If T were to be struck dead in the stree, hit by a yellow cab or
red double-decker bus, would I be content in this outfit forever?” O
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SHOES

Jazz slippers are the new
ballel lals. "1 hank Michael
Rider; who beas niade 1he
shoe a new house sionalire
al Celine and created

1he Yeur's breakout! Joolwear
trend in the process.

\Ve're currently wearing
them with stouchy denin,
nicro-shorls and breez)
skirls — clothes that

niake you wanl 1o moe,
Just like the shoes.

- GOTTA DANCE BELOW, FROM LEFT:
£45, MARKS & SPENCER.
£2,250, CELINE.£109, COS

2k

CULT ESEA BOOKS

A heartwarming coming-of-age novel set in the Philippines; a
thriller that plunges readers deep into Osaka’s nightlife; a feminist
Korean novel about six women who meet in a Seoul fertility clinic;
and a memoir by singer-songwriter Emmy the Great (aka Emma-Lee
Moss): a roster of East and Southeast Asian stories doesn’t come
much stronger than this. These new releases coincide with the ESEA
literary festival, which returns to the Foyles flagship store, 107
Charing Cross Road, London, on 19 September. Fill your shelves.
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E L L E COLLECT'VE Rock has been top of our summer

GE 86 OR ATELLECOLLECTIVE.CO.UK

LOG ONFOR soundtrack. To round off silly season
YOUR CHANCE with a bang, NYC’s cult rock band Geese
TO SEE THE STORY are arriving in the UK on 25 August to

AND EAT DINNER AT play Glasgow, Reading and Leeds and
FORZAWINEWITH

ELLE COLLECTIVE

London’s Troxy on 1 September. Spend

one last moment in the moshpit.
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A/W 26 Collection

A reflection of modern essentials

VAGABOND
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THE ORIGINAL EAU DE PARFUM & INTENSA .
THE NEW FLORAL AMBERY FRAGRANCE ji .
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8l MULTITUDES

Putit all on, then strip it all off, says Prada this season. The
brand proposed a real-life approach to getting dressed,
removing layers for each catwalk turn. ‘As a woman, each
day demands not only a shifting of clothes, but a richness
of identities within yourself, said Miuccia Prada. If anyone
knows how women strive to dress, it is the designer, who
refains practicality in her designs. ‘Expressions of living,’
she calls them. Expressions of thriving, we say. Pile. It. On.
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‘During shows, comfort is key. Kitten-heeled boots look great paired
with baggy trousers, and there is nothing quite like a pointed toe

to elevate an outfit. Lastly, Vivienne Westwood has some fabulous
new blazers this season; this pink-and-white checked version will be
my staple wardrobe piece to throw over simple outfits.”

i
i

1 Boots, £220, ALOHAS
2 Blazer, £990, VIVIENNE |
WESTWOOD 3 Sunglasses,
£350,BOTTEGA VENETA
at NET-A-PORTER 4 Mirror,
£280, DIOR 5 Glaze
Craze Tinted Lip Serum,
£19, LANEIGE

DRESS CODE

[ushion MONTH

Summer is drawing to a close, which can only mean one thing: fashion month is here. As we all prepare to board
flights to New York, London, Milan and Paris, the ELLE team reveal the new-season buys we're coveting this month

Nuomi Pike

COMMISSIONING EDITOR

‘Going to the shows is always about a
balance of looking good and feeling good.
For me, that’s a great skirt, statement jacket,
hydrated skin, polished appearance and,
ultimately, a phone that’s fully charged.’

1 Jacket, £4,400,
L MARNI 2 Skirt,
around £1,259, TORY

BURCH 3 Heels,
£910, VALENTINO

4 Hero Hairbrush,
£25, LOXX HAIR INC

5 UltraCharge Pro
Power Bank, £69.95,
BELKIN 6 Tidal Deep
Hydration and

Plumping Serum, £70,
SUNDAY RILEY

FLLECOLLECTIVE

WIN A CURATED SELECTION OF
THE EDITORS' PICKS

SIGN UP ON PAGE 86 OR AT ELLECOLLECTIVE.CO.UK
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FIRST LOOK

‘Having once survived Milan Fashion Week without luggage, I refuse

f“‘“ TR —m A\0vil Mdir enSHION AND JEWELLERY DIRECTOR
|
|

- - to check bags, so my Rimowa carry-on is full of statement pieces.
- This season, it’s Jonathan Anderson’s take on the Dior Bar jacket,
{ ’, / plus a Chanel leopard bag that was lust at first sight. Tiffany’s
HardWear bracelet is a tough finishing touch.’

| 5
Y, 4%
1Bag, £7,260, \
CHANEL 2 Jacket,
£4,200,DIOR
3 Suitcase, £1,090,
RIMOWA
4 Bracelet, price on
request, TIFFANY
& CO 5 Jeans,
£85,COS

Jullict SIOVII MULTIPLATFORM FASHION EDITOR

‘A big bag that fits my laptop is at the top of the list when it comes to my fashion-week survival
kit, making it easy to work from anywhere. For a time-saving beauty hack, I use this Victoria
Beckham lip liner as an all-in-one lip colour, blush and eyeshadow for quick touch-ups.’

1Bag, £2,150,
PRADA
2 Flats, £395,
DEAR
FRANCES
3 Shirt, £320,
AGOLDE
4 lip Definer,
£31, VICTORIA
BECKHAM
BEAUTY
5 Earrings,
around £160,
MEJURI

110/l Ciors! enswion epiror

‘P’m gravitating towards timeless pieces that have effortless
versatility. Loewe’s Amazona bag remains a constant,

styled with relaxed Celine boyfriend jeans and a simple tank.
As we transition into winter, the same ease extends to beauty.
Merit’s Great Skin Serum is my go-to for a healthy glow”

.-

1 Sunglasses,
£315, TOM FORD
2 Jeans, £790,
CELINE 3 Bag,
£3,550, LOEWE
4 Jacket, £620,
TOTEME
5 Great Skin Instant
Glow Serum,

£35, MERIT

ELLE 53
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The top-handle bag is having a revival, worn in myriad ways
by fashion’s well-heeled crowd. Wear the classic silhouette

with a utility shirt or @ much-loved leather jacket for a look |

where laid-back ease meets polish. Whether you swing it by '
the handle or carry itin the crook of your elbow, stride forward

with the knowledge you've got a grasp on what's in now.

ELLE 54
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Beliween he
COVERS

Fashion and literature have been
bedfellows for years, but the relationship
is becoming more prolific than ever

worps By HANNAH NATHANSON

FOR ONCE, YOU DON'TNEED TO READ BETWEEN THE LINES. THIS
summer, it’s not the classic Nineties sandal or the corset dress that
will afford you the most swagger. It’s your holiday reading selection.
‘Does a novel deserve more respect than a handbag?” asked The New
York Times in a 2022 piece that considered whether the fashion set
posing with hardbacks or starting Instagram book clubs was pure
performance. There was Kendall Jenner on a yacht reading Chelsea
Hodson’s essay collection Tonight I'm Someone Else; and, more
recently, the bookshelf backdrop at Dua Lipa and Callum Turner’s
wedding (the singer even opened The Manifesto Library in Porto).
As books took on a status symbol of their own, signifying taste and
intelligence, many assumed the trend would fade. Except it hasn’t.
The relationship between fashion and literature is ever evolving and
has now taken on new meaning.

Ata time when our attention is being compromised more than
ever and algorithms are dictating our style and taste, books represent
craft, skill and sophistication — all eternally fashionable. Earlier this
year, Miu Miu hosted the fourth edition of its Literary Club in Milan,
where guests included Alexa Chung and Emma Corrin. Themed
around ‘Politics of Desire’, with a panel discussing Annie Ernaux’s
A Girl’s Story, the event had an academic feel akin to the brand’s
heritage: Mrs Prada famously has a PhD in political science. For
spring 2026, Coach launched its Explore Your Story campaign with
Penguin Random House. The collection featured book charms of
titles such as Celeste Ng’s Little Fires
Everywhere and Maya Angelou’s I Know
Why the Caged Bird Sings.

Elsewhere, fashion’s engagement
in the literary world continues apace
with Chanel’s six-year sponsorship of
Clivedon Literary Festival; Saint Laurent
opening a bookstore in Paris; and
Sézane’s Literary Salon hosted by author

Liv Little. For a more constant display
of bookishness there’s Jonathan Ander-
son’s literary spin on the Dior book tote,
loved by Rihanna, and the ever popular
Daunt Books bag that nods to bohemian
refinement. And the fashion crowd are
flocking to Climax Books, founded
by former Dazed editor Isabella Burley.
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‘Brands like Miu Miu are getting involved in the literary space
because it’s one of the last ways you can signal taste in a world where
every trend is available on demand 24/7, says author and journalist
Zing Tsjeng, who moderated a headline event at a Miu Miu Literary
Club. ‘There’s something about reading that points to an intellec-
tual sophistication that appeals because you can’t easily buy it on
the internet - it’s something you have to cultivate over time.

The writers brands are choosing to work with carry significance,
too. Madeline Cash, author of one of this year’s most-hyped reads,
Lost Lambs (and a guest at ELLE’s own Book Club), starred in a recent
Gap campaign. According to the brand’s chief marketing officer
Fabiola Torres, Cash was chosen for her originality: “We’re drawn to
people with a strong point of view and an authentic voice. Authors
bring that in a meaningful way — they shape conversations, inspire
individuality and connect communities through storytelling’

What makes the relationship stronger than ever is its reciprocity;
writers love to be swept up in the narrative of fashion. Next year,
the Barbican exhibition ‘Characters of Fashion’ will explore how
writers such as Toni Morrison and Joan Didion used clothing as a
creative tool, alongside designs by Dior and Erdem and bespoke
commissions from Simone Rocha. The author of My Year of Rest and
Relaxation, Ottessa Moshfegh, who has collaborated with Proenza
Schouler, Maryam Nassir Zadeh and Prada, says: ‘I'm fascinated to
hear my favourite designers talk about their process because it
feels so similar to writing to me. In both, the work is a kind of
magic act, transmitting something new and otherwise ineffable into
a personal experience of art.

As the actor B] Novak declared in his opening speech at the
2026 Pen America Literary Gala: “Writing is glamorous. Reading is
glamorous. Freedom of speech is glamorous.” That glamour isn’t
going anywhere. O
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1 T-shirt, £850, DIOR
2 Notebook,
£375, CELINE
3 Heels, £870,
KHAITE

4 Bag, £2,200,
BALENCIAGA
5 Skirt, £375, GUCCI
at MYTHERESA

066+ AHL N)

1 Top, £165,

POLO RALPH

LAUREN

2 Glasses, £310,
CHLOE 3 Flats,
£1,020, THE ROW
at NET-A-PORTER
4 Bag, £1,259,
OLYMPIA LE-TAN
5 Skirt, £240,
GANNI

A

WOM YMYO¥MIN

MYOYMIN v

LIT
CROWD

The AW26 catwalks leant into literary styling. AT
From Gucci to Versace, designers presented ‘ r ,
an intellectual take on everyday dressing with } J \\
sharp tailoring, polished separates and an f / y il
attitude in line with the book-chic mood ‘,J””,"{ I /1'

1 Cap, £65, SOEUR 2 Jumper,

£1,110, VERSACE 3 Trousers, £475, |
Tomed L LLE COLLECTIVE

VICTORIA BECKHAM 4 Mules,
£540,LE MONDE BERYL 5 Glasses,
o JOIN ELLE’'S MONTHLY BOOK CLUB TO

£425,BOTTEGA VENETA

HEAR FROM LEADING GLOBALAUTHORS
BYJOINING ELLE COLLECTIVE ALLACCESS

SIGN UP ON PAGE 86 OR AT ELLECOLLECTIVE.CO.UK
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PHOTOGRAPH: BEOWULF SHEEHAN

JESMYN WARD HAS SPENT MONTHS
conversing with her younger selves. The
bestselling author of the novels Salvage the
Bones and Sing, Unburied, Sing (both of
which won the US National Book Award
for Fiction), as well as the memoir Men We
Reaped, and more, is a MacArthur ‘Genius’
Fellow and the youngest person to have
received the Library of Congress Prize
for American Fiction. And yet, when
confronted with the words she crafted in
her earlier years, Ward’s initial reaction was
much like any other writer’s: she cringed.

“The 1990s teen is still very much alive
in me, that looks at the self and judges,
Ward says. ‘Sometimes, when I think about
my earlier work, on the surface, 'm like,
“Oh, God, I was terrible. Everything was
terrible.” But that perspective shifted when
she began to compile her new nonfiction
collection On Witness and Respair. ‘To
actually go back and sit with [the earlier
work] enabled me to see beyond that 1990s,
self-conscious, selfjudging teen; to sit with
another version of myself and see that
version tenderly, almost.

On Witness and Respair-so titled after
an essay she published in the wake of her
husband’s death in 2020 - collects more
than a decade of Ward’s nonfiction works
and previously unpublished speeches. Her
essay about Hurricane Katrina precedes her
study of William Faulkner, which itself
precedes pieces on figures from Prince to
author and activist Ta-Nehisi Coates. Ward
writes of the legacy of Gone with the Wind;
of her family and her home in Mississippi;
and of hope and ‘respair’, defined as ‘fresh
hope after despair’. In narrowing down the
collection, she gravitated to work that most
seemed to be ‘wrestling with the material
in a more frank, open way’.

Ward imbues the word ‘witness’ with
great meaning; to her, ‘witnessing’ is notan
act of casual observation. No true witness
is a bystander. To witness is to commit to
absorbing an experience — a moment, a
memory, a story —and carrying it forward.

After her husband’s death, Ward sank
into ‘hot, wordless grief’, but she did not
stop writing. Some days, she wrote a single
sentence. Others, she drafted thousands of
words. (Those words would eventually form
the bestselling novel Let Us Descend, a
book that prompted The New York Times
to compare Ward to Faulkner himself.) And
she continued to witness: the pandemic
making its sweep across the globe, the
protests outside her doors. She paid

.

IN CONVERSATION WITH

Jesnryin WARD

In a world built on distraction, the acclaimed author
of Sing, Unburied, Sing discusses the power of
being present in moments of both grief and joy

woRrbs BY LAUREN PUCKETT-POPE

WITNESS
AND
RESPAIR

EREATE

CLEAR VIEW

JESMYN WARD
WANTS US TO
PAY ATTENTION

ELLE

attention, not because it was easy, but because she believes doing so
is a necessary precursor to any real and lasting solace.

Ward expands on this idea. ‘If you are present for grief and loss
and trauma, perhaps that leads you towards being present for
expressions of joy.” Doing this work of witnessing in an era that
incentivises distraction is as difficult for Ward as it is for any of us.
She struggled to silence her criticisms when she reread her old work,
and struggles daily to ‘stand underneath a waterfall’ of social media
— ‘this deluge of perspectives and information and “witness”. There
are times when standing under that waterfall causes despair. But
her new book, she hopes, makes it clear that paying attention can
also bring connection, resilience and conviction. It can bring us
relief. ‘Part of the work that, maybe, these essays will do in the world
is to push back against the idea that you can’t do anything, she says.
‘There is worth in witnessing’

‘On Witness and Respair’ (£20, Bloomsbury) is out now O
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PHOTOGRAPHS: LAWRENCE ATKIN, LUCA BASS, GRACE VIGRASS

MACY GRIMSHAW IS MAKING A NAME FOR HERSELF. TOUTED BY
fashion editors as one to watch, the 25-year-old designer has created

pieces worn by Lola Young, Simone Ashley and Emma Corrin, with
bespoke commissions in high demand — and yet, for now, her
workshop is also her Hackney living room. She shares the space
with a flatmate whom she has known since growing up in Hong
Kong. ‘I can’t wait to have a studio and a team,” she tells ELLE.
‘Being a designer in the early stages can be solitary.’

A London resident since she moved to the city for university,
Grimshaw turned the industry on to her designs at her Central Saint
Martins’ MA graduate show earlier this year. Her collection, styled
by Harry Styles’ collaborator Harry Lambert, was praised by fashion
insiders for its creative reach, art-like sensibility and craftsmanship.
Lambert first came to know of Macy’s work through her BA grad-
uate collection, quickly started requesting it for his shoots and later
offered his help. I loved the first collection I made. I went into

ELLE

Macy GR

DETAIL THERAPY
CLOCKWISE FROM
FARLEFT: FIVE

LOOKS FROM MACY
GRIMSHAW'S

FIRST COLLECTION. '
THEDESIGNER. THE
CIGARETTE-STUB TOP

INTRODUCING

MSHAW

Newly graduated, the designer is the London

fashion scene’s fastest-rising star, says Naomi Pike

the MA with the intention that I needed more time to work on my
craft and create some crazy couture pieces, she says. I managed
to have that experience.’

Grimshaw is inspired by her own photography. ‘I try to put
everyday objects into a different context, to make these small, un-
derappreciated details of life become beautiful,’ she says. She points
to one example: a jacket covered in what look like pencil shavings,
but made from leather. It’s a feat of creativity and a testament to her
skill as a maker, too. ‘For a lot of my pieces, there is not a second
chance, she adds. ‘The sample is the first try on a full scale, and
I genuinely don’t know if it’s going to work. It’s my favourite part
of the process.’

She has been busy developing ideas that have continued to
garner buzz: a top embellished with cigarette stubs; a ‘poem’ dress
designed for Paloma Elsesser, moulded from paper and scrawled
with a verse written by the model; a life-size paper-doll-inspired
look for Harry Styles, which he wore as a part of the artwork for
his latest album Kiss All The Time. Disco, Occasionally.

‘Creating bespoke pieces is so much fun, as you can put such
effort and detail into them, but I do know I would like to make my
brand accessible,” she says. ‘My instinct is to craft and create quickly
as I don’t have much patience, but I know that [for the brand to grow]
I need to take my time. There are always deadlines, but there’s no
rush.” For her, that may be the case, but the industry is eagerly await-
ing this brilliant new designer’s next move. O
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A new programme from the British Fashion
Council will allow designers to finally choose
Manchester over Mayfair. Supporting creative
communities from Newcastle to Bristol and
beyond, Fashion Britain plans to open up the
map beyond the capital

!
8

HOMETOWN HEROES
FROMTOP: DESIGNS
BY PAOLO CARZANA,
PATRICK McDOWELL
AND CHARLES JEFFREY
LOVERBOY.RIGHT:
BURBERRY AW26
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CULTURE CLUB
CLOCKWISE FROM
LEFT: LOOKS BY
ASKER, PACLO
CARZANA AND
PHOEBE ENGLISH

LONDON MIGHT WIDELY BE CONSIDERED THE HOME OF BRITISH
fashion, but many of the UK’ most iconic designers hail from
far beyond the M25. Vivienne Westwood (Tintwistle), Daniel Lee
(Bradford), Paul Smith (Nottinghamshire), Zandra Rhodes (Chat-
ham), Christopher Kane (North Lanarkshire), Jonathan Anderson
(Magherafelt): the list goes on. Likewise, roughly 85% of Britain’s
textile manufacturing takes place outside London. And yet, the city
remains a make-or-break place for the industry’s designers. That’s
great for Londoners; less so for the scores of creatives who live in
other regions and struggle to gain access.

“Too often, fashion has been a London-centric story,” the Brit-
ish Fashion Council’s CEO Laura Weir said in a speech last autumn.
Now, she’s working to change the narrative with the launch of
Fashion Britain. ‘A key ambition of mine since I started as CEO
of the BFC last year has been to decentralise fashion,’ she says.

The nationwide series of events — in Edinburgh, Manchester,
Liverpool, Newcastle and Bristol — is set to create opportunities
for creatives to gain access to the world of fashion. ‘Fashion Britain
will build a unified moment for participation. We want the public
to see themselves in fashion, and to connect the nation to this potent,
powerful and economically crucial industry, Weir says.

The programme launches as an increasing number of indepen-
dent brands move operations outside the capital due to rising
costs (849 of the nation’s fashion companies are currently based
in the city) and local coalitions such as Fashion Alliance North,
established last year at The Leeds School of Art, work to support
rising designers and creatives.

Those leading the groundswell of support to shift focus beyond
London point to increased access to education, healthier local econ-
omies, more sustainable supply chains, and meaningful diversity and
inclusion. ‘It’s about creating an even playing field and recognising
that there are fabulous designers and an industry outside
London, says knitwear designer and Central Saint
Martins lecturer Berni Yates.

Fashion Britain will give the public a preview of E L L E COLLECT IVE

what a decentralised industry could look like through SIGN UP ON PAGE 86 OR AT ELLECOLLECTIVE. CO.UK

a series of talks with designers who are local success
stories, including Liverpool’s own Patrick McDowell
and Leicester-born Nicholas Daley. It will also highlight
the parts of British fashion’s story that rarely get told:
that there’s a whole world of talent and creativity across
the nation — a new generation of future Vivienne West-
woods and Paul Smiths waiting to be seen. m|

ELLE 63

ELLE COLLECTIVE

WILLHAVE EXCLUSIVE
ACCESS TO FASHION
BRITAIN EVENTS
THROUGHOUT
SEPTEMBER
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SIMONE ROCHA
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SIMONE ROCHA

SIMONE ROCHA

IF YOU TRY ONE THING

Conre UNDONE

The place to be this season? The haberdashers. A length of ribbon, trailing
from a crop top worn with jeans (as seen at Erdem) or falling from the

neck in lieu of a scarf (fo follow Ferragamo’s example), is the ultimate
finishing touch for autumn/winter 2026. Whether you choose grosgrain

or silk satin, be sure to keep those lengths longer than might feel natural. Or,
go all out and find pieces composed entirely of ribbons, as seen at Dior and
Simone Rocha. You'll have the season all fied up in an instant.
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STYLE+SHOP

Dress, £460, MICHAEL
MICHAEL KORS. Heels,
£625, MALONE SOULIERS

FRILLS @72c/ SPILLS

If the dress code calls for it, why not flirt
with fringing? As seen on the AW26
runways, tassel trims are free-spirited

and, mostimportantly, fun
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FALLBACK IN LOVE‘WITH DRESSING UPTHIS SEASON FROM
COATS TO PART EADY LBDs — THERE'S NO NE&ETO PANIC A

1" _ YOUR OUTFITS LOOK THIS GOOD
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STYLE + SHOP

Top, trousers and bandana
(worn around waist), all price

onrequest, T6ARLINGTON.

Earrings, £69, PANDORA

ELLE

70

SIyling 1ip
Pair metallics with
everyday pieces
such as tailored

trousers for an F
elevated approach

1 Top, £20, TU 2 Belt, £295,
DENHANCHE ot SELFRIDGES

3 Earrings, £280, SWAROVSKI

4 Bag, £2,800, BALENCIAGA

5 Top, price on request,
AHLUWALIA 6 Trousers, £259,
HERNO 7 Bag, £300,

MICHAEL MICHAEL KORS

8 Earrings, £410, CHLOE

9 T-shirt, £2,920, MICHAEL KORS
COLLECTION 10 Sunglasses,
£425,BOTTEGA VENETA

11 Clogs, £665, BURBERRY

12 Coat, £2,610, ETRO 13 Earrings,
£89, PANDORA 14 Boots, £1,700,
BRUNELLO CUCINELLI



Coat, £1,510,

MARINA RINALDI.
Earrings, £69, PANDORA.
Bag, £135, GUESS

CLEAN s/ute

Less is, indeed, more. Neutral tones
and minimalist silhouettes will always
make for a chic ‘fit



Top, £239, and skirt, £239, both
KARL LAGERFELD. Earrings,
£89 PANDORA. Heels, £625,
MALONE SOULIERS




1 Skirt, £875, SIMONE ROCHA
2 Top, £14.99, H&M 3 Sunglasses,
£150, MICHAEL KORS at
SELFRIDGES 4 Kitten heels, £455,
LE MONDE BERYL 5 Jumper,
£675, CANADA GOOSE

6 Earrings, £87, AGLAGLA 7 Dress,
price on request, ISABEL MARANT
8 Jacket, £259, MARINA RINALDI
9 Kitten heels, £310, LILI CURIA
10 Belt, £250, LEMAIRE at
MYTHERESA 11 Trousers, £22.50,
TU 12 Boots, £475, MONCLER

13 Earrings, £25, COS 14 Bag,
£3,100, FENDI

STYLE + SHOP

Coat, £915, MARC CAIN.
Earrings, £69, PANDORA

SIling 1
Keeping it simple
in the accessories

department allows
patterns and textures
to fake centre-stage

ELLE 73
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SIyling 1ip
Burgundy is the new
black — treat it like
a neutral and watch
your ouffits reach
new heights

‘

, £1,145, HERNO

1 Dress, £59.99, MANGO

2 Bag, £2,865,TOD’S 3 Jacket,
£4,900, PRADA 4 Kitten heels,
£620, TOTEME 5 Necklace,
price on request, GIOVANNI
RASPINI 6 Trousers, £650,
EMPORIO ARMANI 7 Earrings,
£495, LOEWE 8 Sunglasses,
£385, KHAITE X OLIVER
PEOPLES 9 Top, £3,150, LOUIS
VUITTON 10 Flats, £18, TU 11
Earrings, £510, RABANNE at
NET-A-PORTER 12 Skirt, £349,
ARKET 13 Boots, £425, MARC
CAIN 14 Jacket, £120, GUESS
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Dress, £310, MANGO.
Earrings, £129, PANDORA.
Heels, £565, MALONE
SOULIERS. HAIR: Chris
Sweeney at One Represents,
using Amika. MAKE-UP: Faye
Bluff at Agency of Substance,
using Elemis. STYLIST'S

ASSISTANT: Gloria Madenge.

MODEL: StellaJones at
Kate Moss Agency

BACK /0 bl

The new way to wear g
this autumn? In tactile te
shapes that scream ¢



STYLE + SHOP

Jumper, £1,600, jeans
£850, bag, £2,550,
and belt, £690, all CELINE

WSOy
CELINE
a PARES

Puint 1he TOWN

Keep it in the family and match your accessories
to your oufit for a look that packs a crimson punch




RINGS ARE#FE
IS AUE’*‘WT‘&

\ﬁ‘f “""15_-

worps BYJULIA STORM sy

ELLE 77




The BUZZ

Sleek and sophisticated with
plenty of personality, Loewe’s

bag is best paired with punchy

colours and cosy textures #

/4

Bag, £2,700, jumper, around
£1,280, top (just seen),
around £835, skirt, around
£4,180, and slingbacks,
around £940, all LOEWE




STYLE + SHOP
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Curry ALL

Whether it's his whimsical jewellery or wait-list-inducing bags —
everyone wants in on Matthieu Blazy’s accessories for Chanel
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Quill o LAST

The most luxurious way to offset your tan as you ease

into autumn? Dior’s citrus-coloured cultbag and sandals

QL

]

Bag, £2,700, top, £4,500,
skirt, £6,100, metal bracelet,
price on request, and
sandals, £1,300,all DIOR




0] the CUFF

Worn on their own or stacked

with other precious pieces, Hermés'
statement bracelets have a lot fo say

Metal and leather bracelet,
£800, and jumper, price on
request, both HERMES




STYLE+SHOP

Bag, £1,810, jacket,
£3,050, skirt, £1,940,
and trainers, £785, all
LOUIS VUITTON
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Done DEAL

The micro bag is on pause. This
season’s defining statement?
Go big or go home
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Bag and leather earrings,
both price on request, and
mesh jumper, £765, all
SPORTMAX. HAIR:

Ami Fujita. MAKE-UP:
Martha Inoue, using Merit.
NAILS: Sasha Goddard 4 —~

at Caren, using Chanel - ‘

Le Vernis in Rouge Noir . 4 ‘ \ ‘ ‘
and Chanel La Créme Main. '

MODEL: Blessing Ifeoluwa 4 ’ I A

atPRM Agency
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PHOTOGRAPHS: SARAH ELLEN TRACHER, FABIEN MONTIQUE, WILL ALDERSLEY

WELCOME TO

LLLE

COLLECTIVE

YOUR FASHION COMMUNITY

We believe style is about individuality, confidence and
connection. That's why we created ELLE COLLECTIVE, our
membership that brings you closer to the world of ELLE through
exclusive rewards and competitions, curated offers and
unforgettable member experiences.

Each month, you'll discover new ways to connect with the
fashion, beauty and culture you love, from editor-approved
recommendations and insider content to backstage access and

invite-only events created exclusively for our community.

Turn the page to discover more and fo take your place in
the fashion inner circle.

Warmly,

122

KENYA HUNT Editor-in-Chief

TURN THE
PAGE TO
FIND OUT
MORE




JOIN s AT

kL LLE

COLLECTIVE

PRINT+DIGITAL

Become an ELLE member and start enjoying
ELLE COLLECTIVE rewards, including exclusive,
invite-only events, behind-the-scenes content
and special rewards curated by ELLE editors,
as well as the opportunity to meet designers,
stylists, artists, authors and thought-leaders
from the ELLE world.

12 ¢l
MEMBERSHIP INCLUDES SUINICY

05

PRINT MAGAZINE DIGITAL STARRING
The glossy magazine EXPERIENCES LENDAYA
delivered to your door Join online talks and ANNE ™
= never miss an issue. conversations W|th HATHAWA)
inspirin 8 voices from LUPITA (
ELLE APP the ELLE community. NYONG'O
. CHARLIZE
Access the digital THERON
edition, the full ELLE COMM“mIIIIIIY -
archive (including Conrtl)ectwL ehow
seasonal supplements) c;n sg;sgr? ;gr %Zh?orﬁ
and member kreneﬁts all beauty, culture
in one place and ideas.
EXCLUSIVE
CONTENT

Behind-the-scenes
access, editor insights
and member-only
newsletters.

READER

OFFER
Join ELLE today

for £24.99 for a year
REWARDS and start enjoying
& OFFERS ELLE COLLECTIVE
Curated rewards, benefits now
competitions and :

special benefits.

EASY WAYS TO JOIN



TERMS AND CONDITIONS: OFFER VALID FOR NEW SUBSCRIPTIONS ONLY, TO UK DELIVERY ADDRESSES. SUBSCRIPTION OFFER CLOSES 2 SEPTEMBER 2026. LINES

OPEN WEEKDAYS, 9AM-6PM; SATURDAYS, 8AM-4PM. CALLS ARE CHARGED AT YOUR STANDARD NETWORK RATE. FOR OUR DATA POLICY, VISIT WWW.HEARST.CO.

UK/PRIVACY-NOTICE. OFFER ENDS 2 SEPTEMBER 2026. PHOTOGRAPHS: OLIVIA MALONE, LOUIE BANKS, NORMAN JEAN ROY, PIXELATE IMAGING, IMAXTREE

UNLOCK m20re WITH

kLLE

COLLECTIVE
ALL ACCESS

EVERYTHING ELLE HAS TO OFFER, PLUS
EXPERIENCES YOU CAN'T GET
ANYWHERE ELSE

PRIORITY EXCLUSIVE WELCOME GIFT
- BOOKING CONTENT Join ELLE COLLECTIVE
Enjoy priority booking Even more shoots, ALLACCESS for £99 for
and complimentary stories and interviews, )
access to member giving you a richer ayear and receive an
events. Join our most connection fo the ELLE tote bag and our

editors, tastemakers
and ideas at the

heart of ELLE.

sought-after events,
and receive invitations
to curated
ELLE experiences.

editor’s favourite
limited-edition Smythson
notebook (worth £95).

ELLE

COLLECTIVE

vl

UPCOMING
events

9 SEPTEMBER
ALL ACCESS
ELLE STYLE AWARDS
A chance to experience
one of the most excitin
nights in the ELLE calendar,
celebrating standout names
across fashion, film, music
and culture.

-

Y

21 SEMPTEMBER
THE BOOK CLUB -
EMMA CLINE
Attend an infimate evening of
conversation at Soho House
with author Emma Cline for
September’s ELLE x Soho

ouse: The Book Club

EARLY SEPTEMBER
BEAUTY: HAIR
TREND TALK
Join our Autumn Trend Talk
session exploring the biggest
hair frends shaping tﬁe
season, with insights from
industry experts and
the ELLE editorial team.

VISIT HEARST MAGAZINES COUK/ELLE-MAG
CALL 01858 438796 AND QUOTE 1ES12899
OR SCAN THE QR CODE

TRY IT NOW, CANCEL ANYTIME

'--'Pav] P PayPal




h-long celebration o
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Find the events that nspire you. Sca

Photograph Niall Hodson
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JEWELLERY

10 1he POINT

As we move into autumn, shift the focus of your jewellery
assortment to clean lines with sharp finishes. Anchor
your new-season wardrobe with spiralling bangles,

teardrop earrings and rings with pointed angles. Hard
by nature but soft in sentiment, these architectural
designs elevate the simplest of ensembles.

epiTsy GRACE CLARKE

1 White gold and diamond ring, £3,380, CHAUMET 2 White gold anddiamond ring,.fbrice onrequest, CHANEL FINE JEWELLERY 3 Yellow goldring, £3,300, CARTIER
4 Rose gold and diamond stud earrings, £3,225, DE BEERS 5 Rose ggjd and dicmona ring, £8,060, REPOSSI 6 Steel necklace with yellow gold studs, £5,700, BULGARI
7 Yellow goldring, £5,325, TIFFANY & CO 8 Yellow gold earrings witl : amonds, £4,815, SHAY JEWELLERY at MYTHERESA 9 Yellow gold and diamond necklace, price on
request, VAN CLEEF & ARPELS 10 Pink gold and diamond necklace, 22:\%50, DIOR T ‘Rose gold bracelet, £1,780, CHOPARD 12 White gold and diamond ring, £3,300, GRAFF
13 Yellow gold and diamond earrings, price on request, BUCHERER FII% JEWELLERY:at MYTHERESA 14 White gold and diamond earrings, price on request, LOUIS VUITTON
A7 &

WORDS: JULIA STORM
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Explore the families at fragrancefoundation.org.uk

Fragrance lasts

The

Fragrance Family

Night-time closes in. Heady scents
fill the air. Warm spices and woody
frankincense, softened with sweet
vanilla. Ambrée fragrances revel
in luxury and inspire indulgence.
A silk wrap around cool shoulders,
that soon slips to reveal yet more

1 a y e r S

THE FRAGRANCE FOUNDATION UK
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THETREND

[ lone SPUN

Collaging and crocheting, whip-stitching and
embellishing — you can see the human
hand (and heart) in an array of art-inflected
looks. But make no mistake: while they might
have a crafttable pating, each and every
piece is masterfully, impeccably executed. >

TELLA McCARTNEY

#

RABANNE

ELLE 93
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Wheflergrazing the chin o
e funhel-neck jacket is takin

ACCESSORIES ALERT

MASK 7))

Can't decide between
wanting to be seen
and going incognito?
Shield sunglasses,
somehow, do both.

CHANEL

Morers &
MORE

Mix to the max:

an anorak over

a spangly dress

(Marni), lumberjack
checks with dance-floor
fringing (Rabanne) or

a glitzy top with slouchy
pyjama pants (Vuitton).

TOM FORD



TREND REPORT
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Comfor! SEEKING f “\

Oof, doesn'tthe world feel particularly harsh right
now? Soften the edges where you can via swaddling
silhouettes, generous proportions and super-snuggly
knits. The perfect excuse, should you wish, to stay in.

THETREND

Sish
A neat little
trim won't cut it —
unapologetically

long and lavish
tassels arein.
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STELLA McCARTNEY

ELLE 95



PROENZA SCHOULER

r

THETREND

Red! ALERT

Blending in? Forget about it. From
cola-can brights to rich merlots, luminous
satins fo slick leathers, there's a scarlet
shade and style for everyone. Wear with
own-the-room confidence. >

ISABEL MARANT

\3:\\:‘-.\‘:\'5;‘; :

o
3
[¢]
el
=
[¢]
=

w
i Z
=3
§ <
s 2
-
l =

=

CHLOE



A
.,.“\\‘
“ WA gy
- - SHON TIVHOIW 1
- > N
INVWYVOID¥OID =5
- 7 S g % . »,
% y A - ..w e A 3 @
[INERREERIREL QL f! - i -
- s\ < viINaAvolllos . - - R )
: g : NIAIVD /M
LS /nll..nl,

%._1:.. 120n9

OWVOVYd3

T —

‘ ONIA¥3IOS ONNVWYI

var \ ’ \ .

&mES«@ 3««&2




MIUMIU

CHANEL

THETREND

BELOW e bl & |

Spearheaded by Chanel’s Matthieu
Blazy, the low-slung, 1920s-inspired
dropped waist rules for the 2020s.

THE DETAIL

Buttoned UP

Big, bold buttons in a contrasting colour
are the goto embellishment for the woman
who doesn’t do embellishments.

CAROLINA HERRERA

ELLE 98




BLUMARINE -

THE TREND

b\ ROMANTICS

Slick and body-skimming (as seen at
Saint Laurent and Gucci) or poufy and pretty
(look to Givenchy and Chloé), let lace be as

suggestive or brazen as you desire. >

ROBERTO CAVALLI
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CHANEL

EMPORIO ARMANI

MUGLER

THE PIECE

GO
Jaux

Fantasy ‘furs’ (fake it!)
run the gamut
from sleek siren to
outré glamazon.

ELLE 100

CHANEL

SAINT LAURENT
BY ANTHONY
- VACCARELLO
.



THE MOOD

FULL Aloom

Gilding the lily in the best possible
way: floral prints get a joyous upgrade
info explosive, tactile forms.

BOTTEGA VENETA
BOTTEGA VENETA

BALENCIAGA

VALENTINO




CHANEL

THETREND

INTO /e deep

From inky navy to zingy cerulean,
Yves Klein ultramarine to electric shades,
the collections are awash with blues. .
. : i
A hope for (metaphorical) bluer skies? <=
Maybe. Or maybe they just look great.

EMPORIO ARMANI

STELLA McCARTNEY

THE PIECE

SQUARE
e

Big for SS26, even bigger for AW?26:
lightning strikes twice for the
square-toe shoe. As seen on geeky
loafers, dance shoes, snazzy sandals
and grown-up slingbacks,
right-angled footwear has hit
hot-property status. Get in line!

S, ey
-l

ELLE 102
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CHANEL

ey S Mmadt Seasns e i)
JACQUEMUS £ 7
_SCHIAPARELF
BALENCIAGA

STELLA McCARTNEY &

" RALPH LAUREN

THE MOOD

\VDen nighl FALLS

Demna’s highly charged Gucci debut closed
with Kate Moss practically prowling down the
catwalk in a backless dress (with a G-string
provocatively peeping out), verifying the LBD's
power fo thrill. Go as demure or daring as
desired but, whatever you do, RSVP ‘yes' to
the black dress.o

ISABEL MARANT

VALENTINO

GIVENCHY

i

ELLECOLLECTIVE
LOGINTO SIGN UPFORTHE
NEW-SEASON TREND TALK

FROM THE ELLE EDITORS

SIGN UP ON PAGE 86 OR AT ELLECOLLECTIVE.CO.UK
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Skin by Bio-0il®




PHOTOGRAPHS: IMAXTREE
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BEAUTY +WELLNESS

L7y AND 70w

BOBS! PIXIES! XXL LENGTHS! YOUR NEW-SEASON HAIR INSPIRATION STARTS HERE, WITH
OUR EDIT OF THE CHICEST TRENDS TO TRY. PLUS, WHY RESETTING YOUR VAGUS NERVE IS THE
KEY TO WELLBEING, AND HOW HAND TWEAKMENTS ARE THE NEXT ANTI-AGEING FRONTIER



-VENT

FROM BIXIE BOBS TO THE RISE OF TALISMANIC ACCESSORIES, HERE'S ALLYOU NEED TO KNOW
ABOUTTHE CUTS, COLOURS AND STYLES TAKING OVER THIS SEASON AND BEYOND...

compiLep BY MEDINA AZALDIN, KATIE WITHINGTON, URMI PANDIT AN JENNA WAGGITT



PHOTOGRAPHS: KRISTINA SHVEDENKO/UNSPLASH, IMAXTREE, GETTY IMAGES

ULl Shercde

The coveted high-shine hair colours setto dominate this autumn

Bourbon GLOW

THE LOW-DOWN: As scen at Chanel,
this rich, glamorous brunette is a classic
burnt espresso shade with the subtlest
hint of auburn. It’s a fresh twist on

deep brown, with a mirror-like shine
that shifts beautifully in the sun.

ASK FOR... a midnight hue with

a gentle hint of warm umber that

glows when it hits the light. A bespoke
consultation is always key, no matter
which colour you choose. ‘This allows
us to explore which red undertones
best complement your skin to create

a customised shade with depth and
dimension, says Marlon Hawkins,
artistic director for Brooks & Brooks
salon. He’s also a fan of temporary
glossing treatments to achieve the effect.
MAINTAIN WITH... hydrating,
colour-protecting products that prevent
the hair from becoming porous, and
space out your washes to extend the
longevity. ‘Keep your tone looking fresh
between appointments with regular
glossing treatments to elevate colour,
boost shine and maintain vibrancy, says
Hawkins. ‘Limiting excessive heat styling
and always using a heat protectant will
also help minimise premature fading’

m
z
<
T
(@]

‘N A

1 Colour Depositing
Mask in Bordeaux, £28,
MOROCCANOIL

2 Professionnel
Vitamino Color
Spectrum Shampoo,
£27 'OREAL
PROFESSIONNEL

ELLE

BEAUTY +WELLNESS
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Cowboy BEIGE

THE LOW-DOWN: A blend of sand
and earthy hues, this dusty blonde,
spotted at Zimmerman and Celine,

feels both natural and elevated.

ASK FOR... a hazy dark blonde that
strikes the balance between warm and
cool tones, staying clear of buttery
golden hues and ultra-bright blonde
finishes. Whether you have Afro hair,
curls or straight lengths, the tint should
feel soft and pulled directly from nature.
‘Request a combination of thicker
highlights and then introduce lowlights,
says blonde expert Harriet Muldoon

at Larry King’s Kensington salon.
‘Adding a touch of warmth to the
lowlights means that when they’re
placed next to the highlights, the two
tones complement each other rather
than competing.’

MAINTAIN WITH... a sulphate-free
shampoo. Avoid all-over tints, which can
diminish the shade’s natural nuances. >

107

1 Ultimate Color
Miracle Leave-in
Mask, £23, WELLA
PROFESSIONALS
2 Lamellar Gloss
Hair Oil, £12.50,
TRESEMME

3 Blond Absolu
Blonde Guard, £37,
KERASTASE



UP AND @ty

Fresh ways to elevate your tresses

LUCKY cDurims

THE LOW-DOWN: Small yet mighty,
tiny talismans, beads, pearls and precious
stones adorn intricate braids and updos.
TRY IT BECAUSE... ‘These can be
playful and full of energy during festival
season or refined, precise and quietly
luxurious, which is what we encounter
most in the salon,” says legendary
hairstylist Charlotte Mensah. ‘Charms
in the hair can be the finest complement
to an avant-garde dress. They draw out
the hair’s beauty and elevate the

whole look”

HOW TO NAIL IT: ‘Less is more,
advises the hairstylist Tim Scott Wright.
‘A charm can be added into a braid

for a more bohemian look, or into your
band in a ponytail, or indeed as an
addition into your hair that hangs from
the ponytail” To keep it elegant and not
twee, keep the placement lower down
on the hair rather than by the parting.

1 Headrush
Shine Spray,
£13, BED
HEAD BY TIGI
2 Supershine
Smoothing
Wax Stick,
£45, ORIBE

3 Love Curl
Enhancing Milk,
£29, DAVINES

< adrnny i b
= dutitr ot e el
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ELLE

Power BRAIDS

THE LOW-DOWN: The timeless
staple gets a sophisticated and
commanding update through

strong, architectural silhouettes.

TRY IT BECAUSE... the clegance lies
in its versatility. Revered hairstylist
Charlotte Mensah is known for her
intricate and sculptural braids, including
chunky plaits and canerows. “Whatever
your texture, always start with clean,
healthy hair that’s been cleansed and
nourished, she says. Sinead Gorey
showcased extra-long plaits while
Missoni and Tory Burch opted for stiff,
sculpted plaits with a sleek, minimalist
effect that lets the face take centre-stage.
HOW TO NAIL IT: Swap romantic,
bohemian plaits for a lacquered,
intentional effect. A generous spritz

of hairspray and glossing mist will
ensure a modern edge.
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1 Style + Treat Yuzu + Plum Oil Sleek Stick, £20,
BRIOGEO 2 The Cream 230, £88, SISLEY 3 Manketti
Qil Salt Scrub, £60, CHARLOTTE MENSAH

108

PHOTOGRAPHS: AHMET
KURT/UNSPLASH,
IMAXTREE, GETTY IMAGES
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CHIC chionons

THE LOW-DOWN: The most elegant
way to wear a bun this season.

TRY IT BECAUSE... this classic updo
is back in full force. ‘Just like the red
lipstick, chignons will instantly make
you look pulled-together and ready to
take on whatever comes your way,” says
hairstylist Sam McKnight, who created
the regal bun at Richard Quinn.
‘Whether you go sleek and perfected or
for a wet-look finish, it’s a strong and
powerful move.” Twisted chignons

a la Chanel AW26 are having a revival
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(try yours with a French pin), or opt g proll

for a tight, ballet-inpired bun. oo

HOW TO NAIL IT: ] love the L _

mid-height chignon, slicked back with = 3

hairspray for control and shine. The

chignon itself is a simple twist with a pin ] o

or two, says McKnight. ‘It’s not overly

complicated and feels fresh.” Before e 2 i

twisting up the hair, apply a styling balm

to keep frizz at bay and add shine, then 1 Full Dry Volume & Texture Spray, £31,

finish with a strong-hold hairspray. gx::(; LR(?QOTE 2SDGTT|ng lmgzgr:\ms"fm'
e Small Care & Detangling

Hair Brush, £98, LA BONNE BROSSE

SOFT pony

THE LOW-DOWN: This timeless,
practical style takes on a breezy,
romantic mood.
TRY IT BECAUSE... it’s fresh, easy and
cool, as spotted at Dior’s AW26 show,
created by hairstylist Guido Palau.
‘The ponytails had an undone balance
between masculine and feminine, with
softness through the tendrils and a deep,
boyish side part,’ says London-based
hairstylist Hollie Rose Clarke. If higher
ponies feel sportier and youthful, those
placed low on the nape of the neck
have an elegant effect.
HOW TO NAIL IT: One insider trick
is the ‘double ponytail method’, which
creates a more secure updo. Tie a halfup
pony where you want it to sit, then
gather all your hair up into a whole
1 Happy Endings ponytail. Keep the hair loose, rather than
Nourishing Balm, slicked back and tight. ‘Experiment with
£36, HAIR BY the texture if you're leaning into a soft,
SAM McKNIGHT d Grab intail b
2 Session.Spray undone wave. Grab your pintail com
Flex, £30, KEVIN and pull out some strands so it looks
MURPHY effortless,” says Clarke, who recommends
3 Diamond Sleek . . .
swapping an elastic band for a hair

Smoothing Spray,
£10, GARNIER bungee to achieve a professional finish. >



CREAT lenoths

Refresh your mane with an impactful new cut
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THE ‘Boyfriend
PIXIE

THE LOW-DOWN: This hybrid style
combines the confidence of a pixie and
the softness of a bob. ‘It’s built through
layered, feathered lengths that create
movement rather than bulk;’ explains
Jake Unger, hairstylist at Larry King
Marylebone. ‘This gives the hair an
effortless, borrowed-from-the-boys
attitude without sacrificing femininity”
ASK FOR... a textured bixie with
softness around the ears, movement
through the crown and enough length
at the fringe to sweep, separate or tuck.
Keep the back gently layered with just
enough length to feel contemporary
and slightly grown-out. ‘A cool bixie
shouldn’t look as though it has

been meticulously crafted, even
though it absolutely has, says

Unger. It’s grungy yet relaxed.

STYLE IT WITH... a mousse to prep
the hair and create grit and hold, and
use a styling clay for a lived-in feel.

WHIMSY s

THE LOW-DOWN: Go big with a
playful yet eye-catching style that
highlights your individual curl patterns.

with the hair rather than forcing it to do
something it’s not. Healthy curls are

so hydration is paramount, says texture
expert Rianna Henry. “You can also create
volume by brushing out the natural curl
pattern,’ adds hairstylist Subrina Kidd.
“The curls are separated, so it expands
and fluffs out like a beautiful cloud.
You may not get definition, but you get
expansion.’ A layered cut can help, but
‘it has to be done proportionately if you
want to keep the length and maximise
the volume’, advises Kidd.

Extensions can cheat extra volume,
too. ‘For curly hair, texture matching is
_ everything. The curl pattern, density and
B movement all need to work with your

IfL\‘E:. TEXTORE . SIS
natural hair to create a seamless finish,

CLAY
==

1
2
t i
AV

1 Velvet Texture Clay,
£29,LARRY KING

2 The Body Hybrid
Mousse, £14, ARKIVE
3 Tousle Texture

Dry Texture Spray,
£29, AVEDA

says extension specialist Sarah Ethel.
STYLE IT WITH... lightweight formulas
for soft curls with movement. ‘Diffuse the
hair until it’s around half dry, says Henry.
‘For extra volume, lift the roots using a
hairdryer with a pick attachment.” For
hold, Kidd recommends tilting the head
and spritzing a gentle hairspray.
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ASK FOR... texture and volume. “Work

always going to give you the best volume,

1 Refreshing Curl Mist,
£31.50, REDKEN

2 Moisture Sealing
Lotion, £36, CECRED
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[ lelo LAYERS

THE LOW-DOWN: This understated cut
creates volume, softness and movement
without compromising length.

ASK FOR... strategically placed layers
around the crown, creating a light, airy
silhouette that frames the face while
preserving fullness through the ends.
For those with thicker hair, halo layers
help remove excess weight, preventing
the hair from feeling bulky while
creating a softer, more effortless shape.
The style is equally flattering on finer
hair, adding texture and dimension for

a fuller-looking finish. Naturally curly
locks also benefit from the cut, as the
layers enhance shape, definition and
overall movement. Celebrity stylist
Naomi Brooks explains that this style is
ideal for those with ‘long hair who want
to retain length but desire movement and
lots of volume, particularly anyone with
thick hair looking to remove heaviness’.
STYLE IT WITH... a rootlifting
blow-dry spray for a voluminous effect. O

1 Silkipro Hair
Straightener, 2

£249.99, SHARK

2 Volumizing Blow Dry

Mist, £30, OLAPLEX
3 Honey Gloss OLAP
Collagen Drops Hair L
Oil, £22,GISOU

3

i —

1 he OFF-
DUTY bob

THE LOW-DOWN: ‘This is a bob
that has relaxed its schedule,” says
Unger. Typically sitting at a jaw- or

gison =

collarbone-skimming length, the shape
is clean and intentional, but not rigid, he
says. Soft texture is essential for making
the style appear carelessly undone, rather
than freshly salon-styled.

ASK FOR... a soft, low-maintenance
bob with movement and minimal
layering. ‘The finish should feel effortless,
not overly sculpted, so avoid sharp, severe

lines unless you're after a more polished

look,” adds Unger. This cut has an

understated confidence that makes

everything look elevated yet insouciant.

STYLE IT WITH... a gentle wave.

‘Apply a little volumising mist before 1

JVN

AR By
weauMIZING
WAVE EPRAY
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rough-drying or air-drying, then let
the hair fall naturally. A slight bend, an

imperfect parting or a tucked ear is often 1 Chitosan Multi-Use Styling Spray, £27,
Ik ds. Th li lished DYSON 2 The Greatlron, £120,
allitneeds. The goal is polished ease, HERSHESONS 3 Complefe Air Dry

not pCI’fCCtiOH,’ recommends Unger. Volumizing Wave Spray, £26, JVN

PHOTOGRAPHS: KAROLINA GRABOWSKA/UNSPLASH, GETTY IMAGES, IMAXTREE
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ADVERTISEMENT FEATURE

FIELD-
TESTED
BEAUTY

A successful festival
weekend starts with
a visit to Boots

DUST OFF YOUR DRY SHAMPOO: THE
summer of music has arrived. But before
you shake out the tent, don’t forget to
re-stock your beauty bag at Boots, where
you can pick up everything you need for a
successful alfresco weekend, come rain or
shine. Not sure which products deserve a
place in your festival kit? Boots’ Beauty
Crew is on hand to help. With more than
1,400 Beauty Crew members across 180 of
Boots’ biggest stores, you can be sure they’ll
help you find the right products for your
style, budget and beauty goals.

Whatever the weather forecast, a good
SPF should be a priority, and it’s worth
placing your trust in the new wave of
K-beauty formulas. Anua Zero-Cast is TikTok-famous for good
reason: it’s designed to be invisible on all skin tones, melting into
the complexion and leaving a natural, dewy finish. Those with
sensitive skin might try Beauty of Joseon Relief Sun, a lightweight,
organic formula with broad-spectrum protection. If you need advice
on which sunscreen is best suited to your skin type, Boots’ Beauty
Crew can help point you in the right direction.

Ata festival, it’s easier to go for a healthy natural glow instead of
heavy make-up. Rocco’s antioxidant-infused Sunshine Dew Glow
Essence leaves skin radiant, with a gentle shimmer and a fruity scent.
For a pop of colour, Huda Beauty Blush Filter Blurring Blushlighter
Palette is buildable and easy to blend with just your fingers.

And, of course, you should always remove make-up before hitting
the sleeping bag. Use Garnier Micellar Cleansing Water All-in-1 for
easy, no-rinsing cleansing that suits all skin types. Follow with a rich
moisturiser to prep the skin for the next day.

So, with your must-buy list sorted, all that’s left to do is finalise
those all-important outfits and start mapping out set times. After all,
festival season is all about preparation — and with Boots, you're already
ahead of the game.

Shop now in stores nationwide and at boots.com

i
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1 Huile Prodigieuse
Shimmering Dry Oil, £33,
NUXE 2 Sunshine Dew
Glow Essence, £18™,
ROCCO 3 Zero-Cast,
£18"", ANUA 4 Vitamin
Sun Stick, £197, LA
ROCHE-POSAY

5 Micellar Cleansing
Water All-in-1, £3.491T,
GARNIER 6 Relief Sun:
Rice + Probiotics,
£15.501" BEAUTY

OF JOSEON
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BEST HYDRATING .. ..

BEST BLURRING

Y Essentiel, £40, CHANEL

BEST SOFT
I”}”Iil | GLOW

BEST POWDER

1 Reflect Highlighter Stick,
£45,VICTORIA BECKHAM
BEAUTY 2 Skinfinish

Lightstruck Liquid Highlighter,

£32, MAC 3 Soleil Glow
Highlighter, £49, TOM FORD

4 Soft Strobe Creamy

Highlight Powder, £25,

SIMIHAZE BEAUTY

5 Backstage Glassy Glow

Stick, £37, DIOR 6 Light

_) Reflecting Luminizing Powder,
1 £35,NARS 7 Unreal Liquid
\ Highlighter, £38, HOURGLASS
8 Silky Touch Highlighter, £26,

RARE BEAUTY 9 Baume

10 Beauty Light Wand, £31,
CHARLOTTE TILBURY

BEST SHEER

BEST LIQUID

BEAUTY +WELLNESS

BEST
TRAVEL-FRIENDLY

10 OF THE BEST hiohliobiers

DEWY FORMULAS FOR FLATTERING LUMINOSITY AND LASTING SUMMER RADIANCE

ebirBY KATIE WITHINGTON
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BROWN

BOBBI

1 he

T/ MOMENT

A fresh smoke is sweeping
through the beauty world this
season, as Hermes introduces a

new take on modern grunge. Eyes
are framed with diffused, lived-in
gunmetal tones, while lips and
cheeks are softly flushed with a
watercolour effect. The look is
having a moment off the runway
too, with Charli xcx embracing
her Noughties-rock era —and
Teyana Taylor, Zendaya and Jenna
Ortega all wearing kohl-lined eyes
and umber shadows on the red
carpet. Rich noir eyeliners add
a sultry feel, while smooth creams
and buildable powders create
dimensional smoulder on the lids.

MARC uacops

1 Smokey Eye Mascara in Black, £31,
BOBBI BROWN 2 Drawn This Way

Eyelinerin No Shade, £22,

MARC JACOBS BEAUTY 3 Not So Basic
Eyeshadow Palette in On The Rocks,

£22,JORDANATICIA

1he TIP book

Nuiled
T

Skip baby pinks aind
milky lones: 1his
season’s plelte is all
sy lededy-bear browns
anndd dusty lilaes. “\Vell
start 1o see a sofler
[ransition mlo diliumn
with sheer: earthier
neilrals: think laupes,
maires and wari
bejoe lones, worn
with a transtucen! or
ull- (f/as:s? ;/2772\:/0 50

they ill Jee 9&///////2///3'

Jolished. says celebriry
1actil crlisl Creorgid Ree.

Le Vernis Longwear Nail Colourin
Garconne, £30, CHANEL

IN AFLASH

Streamline your hair routine

with this one-minute freatment

that contains strengthening

ingredients for rapid results. caoweLL
Dualsenses Rich Repair 60Sec  41fi5
Treatment, £19, Goldwell.

ELLE 114

Trade homemade sleepy-girl

SLEEPING BEAUTY

mocktails for a supplement that
blends magnesium, chamomile
and lemon balm to support
sound sleep. Try Bedtime Blend,
£14.25, Wellthy by Boots.

PHOTOGRAPHS: GETTY IMAGES
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Enigmatic, style-forward evening
scents are in abundance this
season, drawing inspiration from
starry nights, smoky beverages
and glittering party gowns. To
evoke a glass of bay rum on ice,
consider DS & Durga’s spicy
blend of sandalwood, lime and
linden. A shimmering chainmail
gown is transformed into
fragrance in BDK Parfums’
sparkling citrus, ginger and
peppercorn scent, while
Serge Lutens’ La Nuit Tombée
blends smooth incense with
earthy patchouli and dry
cedwarwood, making it the
perfect choice for beachside
evenings beneath the stars.

Scals e

ONE
[0 WATCH

Oily-skin saviour salicylic
dcid IS making wares in
scalp care. “\Ve've become
mich more Jocused on
Irecting the scp with 1he
sume level of care as Jacial
skin, and salicylic acid is
greal becattse il genlly
exfoliales aivay dead skin
cells, excess ol and
rodict budleup. belping
1o rediice irvitalion dain
[laking while supporting
« helltbier A‘C‘c/{/)
VIO, explaing
cosmelic doclor
Sornia Kboran.
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CHARLOTTE MENSAH

As joyous as summer sunshine
is, its effects on your hair are
something to be mindful of,

according to British hairstylist
Charlotte Mensah. ‘Heat and
humidity strip the scalp of its

natural oils, so hair needs extra
nourishment. Apply a lightweight
oil to the mid-lengths and ends to
lock in moisture, smooth frizz, and
bring out natural shine; she says.

1 Glued Blasting Freeze Hairspray,
£5.65, GOT2B 2 Colorance Hair
Colour, professional only, GOLDWELL
3 Manketti Oil Hair Pomade, £55,
CHARLOTTE MENSAH

1 La Nuit Tombée Eau de Parfum, £213, qot2b I
SERGE LUTENS 2 Silver Ceremony 1 The Clear Thinker Clarifying Shampoo,
Absolu de Parfum, £230, BDK PARFUMS £29 FENTY HAIR 2 Fresh Start
3 Rum Bay Rum Eau de Parfum, £155, Anti-Dandruff Scalp Serum, £30, GLUED
DS & DURGA HELLO KLEAN
:-'m
m
LITTLE MISS DIOR SO FRESH, SO CLEAN THE DRAWING BOARD

With its velvety rose petals,
peonies and powdery iris, this
classic is having a resurgence
on TikTok — a must for your s i
perfume wardrobe. Miss Dior

Eau de Parfum, £78, Dior.

Consider adding a scented dry
shampoo to your haircare routine
to diminish oils and refresh roots,
while creating a fresh aroma

that lingers. Super Dry Shampoo S
Melrose Place, £26, Ouai. R

ELLE 115

Victoria Beckham’s new
scribble-and-blend blush pencil
offers precision application for
an understated and lasting flush
of colour. Blush Stylus, £38,
Victoria Beckham Beauty.I
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As Daniella Parete Clarke
discovers, the anti-ageing industry’s
next big thing is at your fingertips




*NAME HAS BEEN CHANGED. PHOTOGRAPHS: GETTY IMAGES

‘THE HANDS NEVER LIE’ IS AN OLD ADAGE, BUT IT'S MORE
relevant than ever in the beauty world. Last year, celebrities stepped
onto red carpets with radically de-aged appearances, prompting
speculation about a wave of deep-plane procedures revolutionising
the cosmetic-surgery world. In short, the ‘Forever-35 Face’ was
born. But if 2025 was the year of the facelift, then 2026 is the year
that hands are going under the needle.

Where a hand-cream habit once sufficed, the expectation is
that hands should now be treated with the same products and
interventions making faces appear eternally youthful. Online,
Google searches for ‘hand rejuvenation’ are at an all-time high,
as are those for wrinkle-reducing LED gloves. Meanwhile, users
on Reddit’s r/PlasticSurgery forum have started discussing hand
procedures in between posts about nose jobs.

Beyond the beauty sector, hands have taken hold of the Zeitgeist:
they were the motif du jour at the Met Gala and starred in this year’s
most talked-about sex scenes. Megan Wallace, the sex writer behind
the newsletter Pulp, points to culture’s ‘pro-finger agenda’, from the
finger-sucking moments in Wauthering Heights to The Creation of
Adam-style title card for Ryan Murphy’s Love Story. While it’s
tempting to think the trend signals an erotic renaissance, sex, in this
case, becomes shorthand for beauty and youth. Wallace attributes
the fetishisation of hands to the rise of evermore extreme beauty
standards: Tt makes sense that hands are the big thing right now.

‘Patients are recognising that while the face may appear
refreshed, hands reveal your age, says Dr Paris Acharya, an
aesthetics specialist in London. The fixation can also be linked to
diet culture’s comeback. As GLP-1 drugs become increasingly
popular, users are reporting complications including decreased
libido, muscle-mass loss and accelerated ageing
in their hands. “We’re seeing prominent veins
and tendons due to rapid weight loss associated
with these medications,” adds Dr Acharya.
This side effect even has a name: ‘Ozempic
hands’, and some clinics are already offering
treatments for it.

Most patients, however, are unsure what to
ask for. ‘It tends to be someone who has already
had a treatment on her face,’ says Dr Dara Suite,
an aesthetic doctor at London’s The Well Clin-
ic. ‘They don’t know what can be done, unless
a friend has had discussions with them about
it” Hand rejuvenation can take several forms, which she breaks
into layers: hyperpigmentation, targeted with lasers and IPL
(intense pulsed light); texture, meaning wrinkles, on which she
uses skin-booster injections or chemical peels; and volume loss,
restored with filler and fat-grafting. She, along with several other
doctors, told ELLE she has seen an increase in women secking
hand treatments in the past year.

Dr Sherrif Ibrahim is a leading New York dermatologist
and an expert in laser treatments that have changed the hand-
rejuvenation game. ‘People are looking at their hands all the time;
it’s not like looking at your face, where you need a mirror; he says.
Tapping away on our phones and laptops all day have made us
conscious of how our hands look while completing daily tasks.
This was the case for Nam Vo, a 46-year-old make-up artist with
half a million Instagram followers. ‘My hands are often in my

ELLE
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content,’ she says. ‘They’re starting to raisin. They look 10 years
older than my face.” Two years ago, Vo started going to Korea for
plateletrich plasma and stem-cell injections. ‘I get sedated because
it’s painful,’ she says. ‘I don’t want to go down the filler route — it’s
too much drama. But I might change my mind down the road’

Daphne Sawyer®, a patient at The Well Clinic who lives in
Notting Hill and works in tech and finance, says her hands weren’t
something she had given much thought to. That changed when,
aged 51, she saw a photo of herself that bothered her, sparking
her anxiety. Since then, she has had filler, skin boosters and IPL
treatment. ‘The changes weren’t dramatic, but my hands look
healthier and less tired, she says.

New York resident Lisa Ingle, a longtime client of Dr Ibrahim,
had similar concerns: ‘My hands had these brown spots. It doesn’t
matter how well you take care of your face — if your hands are
showing, people can tell what your age is” When Dr Ibrahim
suggested treating her hands with the Sciton Halo Tribrid,
a powerful laser that targets multiple layers of skin at once,
Ingle, 60, was all for it. Before the treatment, she was rarely
outside in short sleeves. Now, she is happy for her hands and
arms to be on show.

Although Sciton is popular Stateside, hand rejuvenation is still
an IYKYK phenomenon closer to home. Those already dabbling
with injectables might consider it a natural next step, part of what
Dr Acharya calls a ‘holistic aesthetic approach’. Dr Ibrahim agrees:
‘Most people don’t realise that what 'm doing for their faces, I can
do for their hands. I often just add it on for them.

While the words ‘rejuvenation’ and ‘wellness’ cloak cosmetic
treatments in the language of self-care, the fear of ageing is the
impossible-to-ignore motivator. One surgeon
shares that patients often describe their hands
as ‘claw-like’ — a dehumanising term loaded with
internalised misogyny — while Daphne refers
to her ‘granny hands’

Dr Hansel Misquitta, a London-based aes-
thetic doctor, is aware of how trivial insecurities
can reveal something deeper. “With some
demographics, including South Asian, it can be
colour-driven — there’s an obsession with light
er-looking skin,’ she says. ‘One woman
said, “I have Priyanka Chopra’s hands, but my
knuckles are darker. Can you make them look
exactly like hers?” At The Well Clinic, patients tend to be white,
affluent women, aged 55 and up. But a younger cohort, aged 27
to 40, are starting to request sun-damage-reversing treatments, too.

Still interested? It’ll cost you — not just in the figurative sense.
Chemical peels and dermal filler can be hundreds of pounds,
while the Sciton Halo Tribrid will set you back thousands. That’s
without counting follow-up appointments for maintenance. When
asked if she will continue treatment, Ingle doesn’t hesitate. Tl do
it for the rest of my life. Or, as much as my wallet allows.

As the conversation around anti-ageing continues to dominate,
hands are just the latest manifestation of women’s insecurities.
The advancement in age-reversing technology is becoming more
sophisticated, so it’s evident this is just the beginning, Thanks to
our voracious trend cycle and a host of talented surgeons, the
hands are far more capable of lying than anyone ever imagined. O
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A LOT HAPPENS IN THE HOUR BEFORE | GO TO BED. FIRST, | USE
a red-light LED face mask to stimulate collagen and induce a sense

of calm. Next, as I read, I lie on a crystal-embedded pulsed electro-

magnetic field mat, a device that emits low-frequency waves to shift
my nervous system into a state of zen. More recently, I've added a new
ritual to my wellness routine: vagus-nerve stimulation. After applying
my skincare, I stand in front of the mirror and stick my tongue out
for 40 seconds (harder than you think) as part of my quest to activate
the longest cranial nerve in the body and, in turn, reduce stress.

It’s not just me. The vagus nerve has become the wellness
industry’s hero. It’s at the centre of TikTok’s ‘low cortisol’ humming
(stimulating the nerve through physical vibrations), while ‘vagus-nerve
icing’ (applying cold pressure) is being touted as a way to reset the
nervous system, and a new generation of vague-nerve stimulators
(devices that deliver electrical impulses to activate the area has turned
hard-hitting neurology into a nightly bedside ritual.

The vagus nerve has been central to Traditional Chinese
Medicine modalities for millennia — a communication pathway

ELLE
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RISE OF VAGUS NERVESTIMULATION

7~ AND EXACTLY HOWTO DO IT |
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between the l;l‘a;nd_ﬂg body that governs heart rate, digestion,

immune responses and how your body responds to stress. The lat-
Iter expla‘ins the sudden fascination. According to the Office of
National Statistics, one in three British people are experiencing
anxiety in 2026 — and among younger adults, 43% report feel-
ing acute stress daily.

‘Scientific research has finally caught up with old-world wisdom
in realising that we need to build resilience to stress, and that the
signals to lower the effects of it are passed through a well-functioning
vagus nerve, explains Dr Navaz Habib, author of Activate Your Vagus
Nerve. ‘The conversation is now shifting from “how to calm down”
to “how to help the nervous system recover”, adds Jane Ollis, medical
biochemist and founder of neurotech company Sona. The vagus
nerve, it seems, is the missing link.

“Think of the vagus nerve as the communication highway
delivering sensory intel from your gut, heart and lungs back to the
brain, then sending calming commands to the immune cells in
each organ to prevent chronic stress overload,” explains Dr Habib.
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‘When people talk about listening to your body, the vagus nerve is
the channel doing the talking,’ adds Ollis, who describes it as the
body’s ‘sixth sense’. For me, the signs of how stressed I am are always
physical: tight shoulders and a clenched jaw signal I'm in fight-or-
flight mode. “When the vagus nerve is active, it helps calm the body’s
immune system by releasing a chemical called acetylcholine; this
tells the body to turn down the inflammation signals that can cause
low mood, anxiety, brain fog and fatigue. A well-tuned vagus nerve
does not eliminate stress, but it stops stress from becoming
background static, she explains. Indeed, a healthy nervous system
is not calm all the time. ‘It’s responsive. It knows when to mobilise
and when to release, she adds.

Vagal tone (the activity of the vagus nerve) is mostly measured
through heartrate variability (HRV), which is the variation in time
between heartbeats. I track this on my Oura ring, which collates
ascore based on stress and recovery. Higher vagal tone is often a sign
of a more responsive nervous system, greater resilience to stress
and healthier cardiovascular function (an ability to regulate after

ELLE
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stressful periods); lower vagal tone, meanwhile, points to a nervous
system stuck in a stress loop (feeling wired but tired). The differ-
ences are plain. ‘If you feel wired but tired, emotionally reactive,
foggy, bloated, inflamed or permanently on edge, that is often
a nervous system that has forgotten how to stand down,” says Ada
Ooi, a facialist and Traditional Chinese Medicine expert.

With cortisol levels collectively at an all-time high, stimulating
the vagus nerve has become a popular antidote. ‘Focus less on
“stimulation” and more on supporting the body through rhythm
and steadiness, suggests Nahid de Belgeonne, author, somatic
educator and nervous-system strategist. ‘Small repeated signals of
safety are more effective than occasional extreme interventions.” It’s
true. Social media portrays the vagus nerve as yet another
performance metric. See the ‘cortisol-girl aesthetic’ and ‘low-cortisol
mornings’, which ultimately add excessive steps to hack your way
into a calmer state — yet real results come from consistency and
simple daily practices.

When it comes to signalling safety, breathwork is, for me, the
direct line to calm. ‘Breathing changes signals sent to the brainstem
through vagal pathways, which creates the natural rise and fall of
the heart rate with each breath,” explains Rob Rea, breathwork
practitioner and human-potential coach. It’s the exhalation, he says,
that increases vagal activity; try the four-six breathing technique
(breathe in for four seconds, then out for six seconds), he suggests.

The influx of vagus-nerve stimulators has also doubled this year.
‘These devices help shift your body from sympathetic survival to
parasympathetic repair, enhancing digestion, immunity, sleep
and emotional regulation, says Dr Habib. Paired with breath-
ing and sound, Ollis says you aren’t just relaxing the vagus nerve,
you’re strengthening neural pathways in the long run. When
I clipped the Sona device (which uses Al to deliver personalised
vagus-nerve stimulation) into my ear for the first time, I felt instan-
tly at ease and slept noticeably better. But vagus-nerve stimulators
aren’t a quick fix — you’ll need consistent daily use for real results.

There are also techniques that require zero tech. I've tried
humming on my commute to work and languorous sound baths
at the weekend. The nerve runs through the throat and ear canal,
so both vibrations activate the parasympathetic pathways and
the vagus nerve. ‘Vibration provides direct stimulation, as your
nervous system responds to resonance;’ agrees Ollis. Cold exposure,
such as splashing cold water on your face, is another tried-and-
tested method. ‘This triggers the mammalian dive reflex, rapidly
increasing vagal activity and slowing the heart. Think of it as pull-
ing the handbrake,” explains Ollis.

Meanwhile, some viral trends, such as the 40-second tongue- stretch
hack, need further investigation. ‘Sticking your tongue out doesn’t
“activate” the vagus nerve in the way social media often suggests.
However, the tongue, jaw, throat and neck are connected to cranial
nerves that contribute to how we perceive internal bodily states.
Gentle tongue movements, yawning and jaw-release exercises
influence muscle tension, breathing patterns and sensory awareness,
which may make you feel more relaxed, explains de Belgeonne.

The irony isn’t lost on me. I've been guilty of doing, tracking,
and optimising more in the quest to lower my cortisol levels.
But if the sudden buzz around the vagus nerve has taught me
anything, it’s that resilience is not built through self-optimisation,
but smaller moments of calm — which is what my evening routine
will look like from now on. |
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MANICURES

Nail art is here to stay. Whether you're keeping it
low-key and understated or embracing bright
colours, let the ELLE editors inspire your next set...
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Reatie \V'ithington
UKRAINIAN
MANICURES

I've long struggled to find a
manicure that lasts. That s,
until I discovered the lengthy
but thorough Ukrainian
manicure — a game-changer
for my chip-prone tips.
Paying close attention to the
cuticles and nail-plate
preparation, this dry
technique avoids soaking the
nails to prevent polish from
lifting over time. A So.Shell
Ukrainian manicure with
hard gel takes an hour and a
quarter, but results in

a pristine, long-lasting look.
For colour, I love an
understated sheer pink with
minimalist white polka dots
or a high-shine chrome
effect. Apply hand balm
before bed to prolong the
overall appearance for
up to three weeks and
keep skin smooth.

1 Rockhard
Cuticle A
Nipper, £30,
TWEEZERMAN
2 Shea (Karité)
Hand Balm, £29,
L'OCCITANE

3 Hand & Cuticle
Serum Pen,

£12.95, NAVY

4 Miss Dior T
Melt-InHand
Cream, £54,
DIOR

1
| cuncinseruy

—

1 Hand Cream
Zephirine, £29,
LBTY 2 Nail
Lacquerin New
Day New Me,
£10.99, ESSIE
3 Nourishing Oil,
£53, HERMES
4 Gemini Nail
Polish in Pink
Marshmallow,
£15.50, BIO
SCULPTURE

HAND CIEAM
CHEME MAME

~ZEPHIRINE™

LES MAIN HERMES

HLILE DE
NOLK on

HERMES |
PARLS Il

———

Medina \zaldin
BIO SCULPTURE

I fell out of love with
traditional gels as they never
seem to last on my incredibly
dry nails, but Bio Sculpture
changed my mind. This
professional nail system takes
a ‘skincare’ approach to nails
by offering bases that are
bespoke to your needs, be it
strengthening, conditioning
or extra longevity. If glossy,
jelly-like hues and pristine
cuticles are in your Instagram
‘saved’ folder, Bio Sculpture is
the answer. My latest set
lasted for almost six weeks
thanks to a combination of
the Grip adhesion enhancer
and Conditioning base gel.
After a summer of blush
tones, 'm heading into
autumn embracing micro
French tips with unexpected
colour combinations, such

as candyfloss pink and navy
blue or butter yellow with
maroon, for an artistic twist.

ELLE
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Extensions have been my
signature for so long that I
feel incomplete without my
‘talons’. Whether it’s micro
polka dots, floral gems or
tortoiseshell, this month, I'm
channelling something
playful but chic, as per the
AW26 shows: earthy browns,
terracottas and neutral hues
(see Akris and Zimmermann)
topped with pearlescent
cat-eye finishes (inspired by
Di Petsa). Teamed with

a rounded, almond shape,
out-there designs feel more
wearable. Between manicures,
I let my natural nails breathe
and use strengthening
polishes to protect them.

1SLINSNUDW

1 Active Smooth,
£16, MANUCURIST
2 |'Huile Camélia,
£30, CHANEL

3 Little Treasure
Nourishing Cuticle
Oil, £19, NAILBERRY
4 Nail Hardener,
£22, KURE BAZAAR

CHANEL

FNSVAILL A 0L

Cuticle
Fssence
.

1 PeacciNail
Polish in Bonfire,
£7.20, 2 Cuticle
Essence, £12, and
3 Gel Colourin
Cherry Glass,

available in

salons, all THE
GELBOTTLE INC

Q
: Q_
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Cundice
Braithiaile
BRIAR

Having worn acrylic nails
since I was 15, I recently
transitioned to BIAB (Builder
in a Bottle) and have found it
a brilliant replacement — to
have my own nails feel this
strong has been a revelation.
I get them done once a month,
instead of my non-negotiable
two weeks with acrylics,

and getting that time back

is fantastic. When younger,

I tried every nail colour of
the rainbow until I realised

I kept coming back to red.
Now I always have mine in
crimson and, of late, I've
tried patterns in ruby shades,
too. We no longer have to
rely on just acrylic or nail
extensions to get a manicure
that starts a conversation.

The louder the better — for the
chat and for the nails. O

ELLECOLLECTIVE

JOIN ELLE COLLECTIVE FOR THE CHANCE

TO EXPERIENCE A MANICURE FROM THE
GELBOTTLE INC AND SO.SHELL

SIGN UP ON PAGE 85 OR AT ELLECOLLECTIVE.CO.UK
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WHETHER SHE'S RAVING TILL
DAWN OR SHOOTING EPIC
BLOCKBUSTERS IN THE DESERT,
ANYA TAYLOR-JOY WILL
ALWAYS GRAVITATE TOWARDS
INTENSITY. HERE, SHE TELLS "
CHIARA WILKINSON ABOUT THE

ART OF LIVING ON THE EDGE W e i
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Anya Taylor-Joy
wears cardigan
and skirt, both price
on request, DIOR.
Platinum, gold

and diamond ring,
price on request,

TIFFANY & CO




Jacket and skirt,

both price on request,
DIOR. Platinum,
yellow gold,
diamond and
aquamarine brooch,
price on request,
TIFFANY & CO
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Taylor-Joy is a woman who lives in extremes. ‘I pulled together
my 30th birthday party in two days,” she says. “Two hundred of my
favourite people in one place, on a Wednesday, in LA. My friends
DJed some pretty intense techno, which I realised is not everyone’s
cup of tea, but they got into it” She partied until 1.30am the next
day, then slept for two hours and went to Coachella — before coming
back, packing a bag and driving across America.

She rides through every situation like this, with the same hard-
core intensity she brings to the screen, squeezing the utmost out
of every frame. In person, however, she is anything but frantic. It’s
a sweltering 35°C and London has that specific unhinged energy
only a heatwave can bring. At midday, people with pints are already
noisily congregating on the pavements. But three floors above, in
an air-conditioned Soho House, it’s a different picture: Taylor-Joy
enters, a portrait of serenity in an ivory midi-dress from Fforme,
its pleated satin illuminating her pale skin. There’s a meticulousness
to the way she sits, speaks and moves that makes even the smallest
gesture feel intentional. She picks up my recording device and
examines it in her palm, as though trying to calculate its weight.
She orders a drink - ‘a Diet Coke would be amazing’ — pondering
at length whether it’s actually any different to Coke Zero.

Caffeine calls: in London for 48 hours to promote her new TV
series Lucky, she’s come directly from the set of This Morning. Last

ELLE

weekend, she was in New York to attend Taylor Swift’s wedding at
Madison Square Garden. ‘It was wonderful, she says, consciously
adding nothing more. The last time she spent a significant period
in the English capital was over Christmas, when she was based at
her house in east — an area she chose because of its ‘village feel’, almost
cut off from the rest of the city. “You feel a little like Jane Austen
[when you go into the centre of London]. Like, “I'm going to town”)
she says, mimicking a posh English accent not dissimilar to the
one she used to play the protagonist in the 2020 film Enma.
Regency-era ladies are just one of the many guises Taylor-Joy
has taken on during her acting career. She made her debut in Rob-
ert Eggers’s 2015 indie horror The Witch, before landing a breakout
role as the red-haired chess prodigy in Netflix’s lockdown hit series
The Queen’s Gambit, which won her a Golden Globe. From there,
things accelerated at vertiginous speed. In 2022, she played a Slavic
sorceress in The Northman and a sex worker under threat in The
Menu. In 2024, she was the post-apocalyptic warrior Furiosa in the
Mad Max Saga of the same name — and made a surprise cameo in
Dune: Part Two. At the end of the year, she’ll return as Alia Atreides
in the third iteration of Dune, alongside Zendaya and Timothée
Chalamet. ‘Denis [Villeneuve] is one of my favourite film-makers
of all time,” she says. This summer, she officially joined the cast of
The Lord of The Rings: The Hunt for Gollum (1 feel like I've been 1>
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an elf mywhole life, so it feels very validating,” she told Rotten
Tomatoes); she’s also rumoured to be playing a young Joni Mitchell
in an upcoming biopic, alongside Meryl Streep (about which her
lips remain sealed).

But first, she’s starring as the eponymous lead of the pulse-
racing new Apple TV+ series Lucky. A big-budget, seven-episode
thriller, it follows Taylor-Joy as she runs, quite literally, from the
time-capsule playground of Las Vegas’ Caesars Palace to the calm-
ing waters of Big Sur, California, after a 10-million-dollar heist
goes wrong. The project came about when, two years ago, Reese
Witherspoon sent her a copy of Marissa Stepley’s book of the same
name and asked if she'd like to be involved. Taylor-Joy said she would
love to co-produce. T've always been interested in not just why
something works, but how it works, she says of her own production
company Lady Killer, which she set up in 2024. ‘I felt like I'd been
doing it for a while. It just hadn’t been part of my job title.’

If Lucky’s chase scenes played to Taylor-Joy’s natural speed, her
foray into producing allowed her to flex ‘the spreadsheet side’ of
her personality. ‘I learnt that being a leader is about being unflap-
pable, she says. ‘It’s not your job to freak out, it’s your job to find
solutions and soothe everybody else.” She cast her good friend and
stunt double from Furiosa, Hayley Wright, and Annette Bening as
the scheming mob leader. She also brought in Timothy Olyphant
to play Lucky’s charming yet manipulative father, and Aunjanue
Ellis-Taylor as the series’ ruthless, worn-out FBI agent.

It was while watching Luca Guadagnino’s 2024 romantic drama
Queer that she knew blue-eyed Drew Starkey was the only man to
play Lucky’s love interest: ‘I was like, “That guy, we need him!™ she
says. “We got along so well.” Starkey learned a great deal from his
co-star. ‘As an actor, Anya is unbelievably giving,” he says. ‘She has
a great capacity to share herself in a way that’s vulnerable and
compelling. As a producer, she’s the ultimate collaborator. She
was open to the creative team and crew in ways that gave a voice to
every member working on the story, while still having the strength
to stand firm in her own ideas. You simply trust her’

ELLE

Lucky herself is scheming and manipulative, but she’s not
a traditional con-artist. Her motivations are deeply psychological
and calculated. ‘Anya is a wonderful actor, but beyond that she’s
incredibly smart — she radiates this effortless intelligence that is vital
to the character, says Jonathan Tropper, creator and co-showrunner.
‘Lucky is complicated. Fearless and frightened, broken but hopeful,
and it’s all wrapped up in this innate intelligence. When you watch
Anya in the role, whether she’s on her front or back foot, you never
doubt that Lucky is the smartest person in the room.

That intelligence may be what makes Taylor-Joy a natural fit for
the role, alongside her deep understanding of family ties. But while
Taylor-Joy’s character operates under the looming influence of her
father, in real life, her parents’ impact is more gentle. She credits
her father, a former banker of Argentine-Scottish descent, and
mother, a psychologist, with helping her get to where she is while
keeping her grounded. ‘My dad’s motto from when I was very little
was: the harder I work, the luckier I'll get, she says. ‘My mum always
told me to be myself. That’s taken a long time to learn, and I think
it’s something you just have to keep reminding yourself of” When
I ask how she checks herself, she says: ‘I try to focus more on the
things that I love rather than trying to self-analyse all the time.

Those passions include dance. She trained in ballet, but gave
up pointe for raving at 15; she needed something less controlled.
‘That’s a pretty good split of my personality, to be honest, she says.
‘Ballet class and deep, dark techno.” Spirituality is another outlet —
she meditates, gifts her friends decks of tarot cards and called her
30th birthday party ‘Spectral Spring’ (‘I wanted it to look a bit
culty. Everyone was in long white dresses or suits and flower crowns’).

She’s an incessant reader, and travels with around 20 physical
books at any given time. T've just finished Virginia Woolf’s Orlando,
and I'm about to start reading Deborah Levy’s The Cost of Living,
she says. ‘Deborah and Olivia Laing are up there’ with her favourite
writers, and she’s developing Bella Mackie’s book How to Kill Your
Family into a Netflix series, with filming starting ‘soon’.

Throughout it all, she retains a childlike obsession with >
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Jacket (worn as
adress), price on
request, DIOR.
Platinum, gold
and diamond ring,
price on request,
TIFFANY & CO







Top and skirt, both
price on request,
DIOR. White gold
and diamond ring,
£2,725, matching
ring (both on right
hand), £4,550,
matching ring (on left
hand, just seen),
£7,375, and platinum
and diamond
bracelet, £7,.825, all
TIFFANY & CO
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Dress, price on
request, DIOR.
Platinum, gold and
diamond rings

and platinum and
diamond necklace,
all price on request,
TIFFANY & CO
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animals and the natural world, whether it’s doting on her ‘massive,
fluffy’ cat Emperor Kitsune, or falling asleep to David Attenborough’s
Asia documentary. She engages in what she describes as ‘an active
slowing down’ by visiting national parks.

Taylor-Joy’s innate curiosity appears to stem from her cross-
cultural upbringing. Born in Miami, she grew up as the youngest
of six siblings — four of whom are from her father’s previous marriage
—1in Buenos Aires, Argentina. “When I think about myself as a child,
I just imagine being in the woods and looking up at the sky,” she
says. Td play by myself there for hours. I was very concerned with
the patterns of migratory birds, so I'd get all the kids at school to
build nests. I thought that was our responsibility.

No birds came, and when her family moved to London when
she was six, things — beyond the sky — were greyer. At first, she refused
to learn English, preferring to speak with her native Spanish, and
was severely bullied in school. By the time she was a teenager, she
had developed a love of acting, and she convinced her parents
to let her travel to New York alone to take part in a directing pro-
gramme at 14. Things turned a corner two years later when she
was scouted by Sarah Doukas, who famously discovered Kate
Moss, while Taylor-Joy was walking her dog outside Harrods in
Knightsbridge. Fashion itself held little appeal: she only accepted
because she believed modelling might open the door to acting. And
sure enough, a conversation on a fashion shoot with actor Allen
Leech, who played Brandon in Downton Abbey, led to her signing
with his agent.

‘It wasn’t that I didn’t like clothes,’ she says, of those early
modelling days. ‘But I used to have a friend who would try to get
me to watch fashion shows, and I was like, “What are we doing?
We could be outside.” Things are different now. ‘The transform-
ational power of fashion really got me hooked,’ she says. ‘The more
Ilearnt about craftsmanship, the more fun I found it.” She describes
her personal style as slinky and comfortable: ‘If I could live in
Galliano silk for the entirety of my life, I'd be very happy!” In 2021,
she was announced as a global brand ambassador for Dior. Earlier
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AKE MORE RISKS BECAUSE
HAVE A RELATIONSHP THAIT
HEALTHY AND SO FUN.
L AUGH Q0% OF THE TIME®

this year, she attended the house’s 2027 cruise show with her musi-
cian husband Malcolm McRae, from the band More®.

Taylor-Joy becomes visibly giddy when she mentions McRae.
She is, naturally, a romantic. When the couple first met at a music
studio, they discovered they shared the same birthday, April 16, and
after they made their first public appearance — photographed kissing
on the streets of New York in May 2021 — they eloped to New Orleans
in April of the following year. ‘I don’t want to sound smug, but
I love him so much,” she says. “To have a best friend who goes
through life with you — it has given me a sense of security that
I didn’t really ever dream about. It wasn’t something that was on
my list. Now that I have it, I just feel emboldened to take more risks
because I know I've got something really nutritive and solid and
healthy and so f*cking fun. I laugh, like, 90% of the time.

When they’re not together, which is a lot, they check in to catch
up on their ‘adventures’ at the beginning and end of every day.
‘Malc’s got a dumb phone. And I've kind of been offline for a while,
she says. In an early interview, she said she stopped looking in
mirrors for a long time after seeing cruel comments about her looks
on social media. Being offline has ‘done wonders’ for her mental
health: T do sometimes feel like I don’t really know what’s going
on [online], but I think it’s so nice to be fully present.

She’s looking ahead to the next decade: if her twenties were
about adventure at full til, her thirties promise much of the same.
‘There’s a fire that starts up in me when I realise something is going
to be tough,’ she says. ‘I love to be in situations where others would
be miserable and make them places full of joy. Like Dune, shooting
in the desert. Yes, it’s hot. Who cares? This is wild!” Taylor-Joy will
always favour the margins over the middle ground: hot or cold,
hard or soft, techno or ballet. “When I was a kid, I told my mum,
“the middle is death”; she says now, laughing. ‘I think she was
trying to talk to me about balance.” Growing up hasn’t softened her
appetite for life in the fast lane. ‘Having been in some really dark
places, I now have such an appreciation for it all. What a privilege
it is to be exhausted by the thing that you love!’ |
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IN OTHER WORDS: SATINI GLAMOUR! SEQUINS!

METALLIC SURFACES (OR EYES)! SKY-HIGH SHOES!

SLITSI GLOSS! LOTS OF IT. LIFE IS SHORTI THE AW26
COLLECTIONS BECKON YOU TO HAVE FUN

PHOTOGRAPHS BY MARC DE GROOT styuNG By RUDY SIMBA BETTY
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Dress, price on request, and boots, £1,200
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Dress, price on request, metal and mother-of-pearl earrings (one shown), £865, and heels (in hand), £5,220
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Coat, £8,925, top, £5,270, and skirt, £3,200
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Coat, £2,300, jumper and shorts (worn underneath), both price on request, skirt, £790, and boots, £1,250
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